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is a people-oriented corporation. 

Want Want

We believe every encounter with every individual 
is a beginning of a strong and long-lasting 
relationship......
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Chewy Milk Candy

Using high-quality imported milk source, sweet and non-sticky teeth, Hot-Kid milk candy, full of vigor.

Ice Product

Want Want Crushed Ice, delicate ice crystals after freezing, containing milk sucking ice, like ice cream 
after freezing, Juice Sucking Ice, smoothie after freezing, sucking jelly, sucking more Q after freezing! 
Frozen idiot adopts aseptic packaging and unique easy-to-tear design, leading the trend of ice cream 
and new ways to eat! Shawa Drinking Ice, eating ice will also get drunk!
Want Want Shaved Ice comes from Taiwan's characteristic stir-fried ice.

Bean Snacks

Pick Bean snacks, uses the best quality beans, bring you the best taste sensations for your mouth.

Alcohol

The best alcohol collection with aromas to create the perfect atmosphere.

Drinks and Beverages

From fruit milk drinks, fruit juices to energy drinks, our multiple product lines provide healthy and 
nutritious drinks!
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Bulk Section

Want Want on-the-go products to suit every lifestyle; Bulk weight packs provide a rich variety of snack 
types for all year round.

Sawow

We are committed to creating a new trendy drinking culture for women of the new era.

Fix XBody

Want Want’s cutting-edge snack brands focus on people during the weight control period, advocate the 
diet concept of healthy and light life, and are committed to realizing the dream of a new generation of 
young people “snack freedom during the weight control period”.

Mr. Bond

“I’m young, I’m coffee”! 
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Want Want Brands
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Want Want has multiple brand development strategies for different group 
of people with different consumption habits. In addition to "Want-Want", 
brands like "Hot-Kid", "Yappy", "I~You", "Baby Mum-Mum" and others have 
already become classic brands that consumers trust.
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Want Want has advanced production technology and automated, digitalized production lines; under 
the intelligent management, we have a zero tolerance to product quality risk. We control each product 
starting from its origin, enforcing strict control of every process to ensure all products undergo the highest 
requirements from production to delivery. Our product quality standards are our way to uphold our 
commitment to consumers.

Quality Management
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Want Want R&D team is full of vitalities and capabilities, and is committed to exploring the food technology 
frontier. We are attentive to the ever-changing market trends and responsive to the needs of consumers 
both at home and abroad. As a market pioneer, we build a high level of scientific and technological 
exchange platform to be in line with international standards and to make sure that Want Want products are 
always innovative and being the market leader.

Research & Development
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Want Want in China

The Want Want brand has 
nationwide recognition and 
popularity. Currently, the Group 
has 34 independent sales 
branches, 19 resource co-
share sales branches, and 420 
sales offices. Want Want sells 
its products all across China, 
even to remote areas such as 
Mongolia, XinJiang, and Tibet. 
In the future, we will continue 
to bring prosperity to every 
corner and deliver prosperity 
to your home.
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OEM Business

Start from raw material selections, we strictly control every production process

Want Want has nearly 60 years of experience in production 
management, we hold the highest standard on our quality 
control systems, and built the most professional R&D 
teams. Currently, the Group has over 33 production bases 
with automated production lines.
Want Want can manufacture a wide, bountiful category 
of products to meet the needs of clients, including: rice 
crackers, bean snacks, candies, biscuits, confectionery, 
fried and puffed snacks, seafood snacks, jellies, alcohols, 
instant drinks, rice noodles, cold chain products and 
various packaged drinks. Various business models include 
OEM, ODM, and various other multi-faceted modes of 
cooperation. We look forward to working together with you!
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Social Welfare

Business Mission

Prospering Taiwan, Prospering China
Want Want Group acquired China Times Media Group in November 2008. With the 
mission of “Prospering Taiwan, Prospering China”, the group aims to use its role in the 
media to promote peace and prosperity between Taiwan and Mainland China; to serve as 
a communication bridge for the people; and to collectively establish the greatest media 
platform for the global Chinese community.

History
Since the launch of Credit News in 1950, China Times Media Group has steadily grown 
and blossomed in the span of over 60 years and diversified from a single newspaper into 
other fields including media, publishing, information websites, which mainly focus on 
news information, fashion information, variety shows, integrated marketing and etc. From 
2002, it branched into the television industry and owns CTi Television Inc., China 
Television Company, and Zhong Want TV (U.S.), becoming the only comprehensive 
media group in Taiwan that covers print media, television, and digital media. After taking 
over China Times Media Group, Want Want Group embraces a sustainable 
management philosophy and seeks to improve a sense of mutual trust and 

understanding between the people in Taiwan and Mainland China. At the same 
time, the Group also upholds the principle of "Truth, Rationality, Genuine 

Love for Taiwan”, striving to make contributions in order to make the 
future of Taiwan brighter and better.

Integrated Marketing

Marketing Research

Television

Digital Media Business

Newspaper
Entertainment
Agency

48
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https://turnnewsapp.com/wd
Website

Newspaper Business

Want Daily
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CTV Variety
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https://www.youtube.com/@ChinaTimes https://www.youtube.com/@Wantrichchinatimes https://www.youtube.com/@chinatimesent

https://www.facebook.com/CTfans/?locale=zh_TW https://www.facebook.com/truemii2020/https://www.facebook.com/wwcte/?locale=zh_TW

There are YouTube channels, such as “ChinaTimes.com”, “Wantrich”, “Entertainment of 
ChinaTimes.com”, “Happy at 8 p. m.”, “True Mii”, “You're pissing me off,” and “Health 
Interviewing Room” and so on. 

“ChinaTimes.com”, “Entertainment of ChinaTimes.com”, “True Mii” and so on.

YouTube Video Platform

Managing the fan base with 
Nearly 3 million followers
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REMARKS
CONCLUDING

Chinese attaches the most importance to traditional culture. 
In the Chinese Culture, "Want" is of great value because of its 
meaning - prosperous, flourishing and vigorous. It is also one of 
the most popularly chosen characters to use in mandarin-speaking 
communities. After more than 60 years of development, Want Want 
has formed its own unique brand culture. Bringing great meaning 
to everyone's daily lives, unit two "Want" characters to form today's 
"Want Want" brand name has tremendously impacted many 
consumers worldwide. Wherever Chinese communities exist on the 
world, you will hear the words "Want Want". It has become the most 
representative brand of Chinese culture, which makes Want Want 
People proud!

Want Want's destiny began in I Lan and has come a long way since 
then. Devote to the management philosophy, "People-oriented, 
Self-confidence, Unity", Want Want will continue to carry on its 
duty to bring together Taiwan and Mainland China and continue 
to mesmerize the world with its superb management. Under the 
leadership of Chairman Mr. Tsai Eng-Meng, Want Want People will 
keep pace of the development of the market, forge ahead, change 
and innovate constantly. At the new starting point, Want Want will 
surmount obstacles, execute obligations and make a profound 
transformation in the world.
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